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No. of Instruction Exam Maximum
" Duration Marks.
Code No. Name of the Paper Hours per week Hours (30IA+70UE)
Prac | Th | Total | Prac [Th [IA| UE
SEMESTER -1
COM 101 Managerial Accounting - 5 5 - 3 30 70
COM 102 Managerial Economics - 5 5 - 3 30 70
COM 103 Marketing Management - 5 5 - 3 30 70
COM 104 Financial Management - 5 5 - 3 30 70
COM 105 Organizational Theory & Management - 5 5 - 3 30 70
SEMESTER -I1I
COM 201 Advanced Managerial Accounting - 5 5 - 3 30 70
COM202 Business Environment & Policy - 5 5 - 3 30 70
COM 203 Direct and Indirect Taxes - 5 5 - 3 30 70
COM 204 Human Resource Management - 5 5 - 3 30 70
COM 205 Business Communication and Soft
Skills - 5 5 - 3 30 70
SEMESTER -III
COM 301 Research Methodology & Statistical _ )
Analysis > > 3 30 70
COM 302 Cost Accounting - 5 5 - 3 30 70
COM 303 Strategic Management - 5 5 - 3 30 70
Elective -I: Finance
COM 304 F1 International Financial Management - 5 5 - 3 30 70
COM 305 F2 Securities Analysis & Portfolio _ 5 5 ) 3 30 20
Management
Elective -II: Accounting
COM 304 A1 Advance Corporate Accounting - - 30 70
COM 305 A2 Accounting for Service Organizations - - 30 70
Elective-III:Marketing
COM 304 M1 Service Marketing - 5 5 - 3 30 70
COM 304 M1 Consumer Behaviour and Marketing _ 5 5 ) 3 30 20
Research
SEMESTER -1V
COM 401 Quantitative Techniques for Business _ )
Decisions > > 3 30 70
COM 402 International Trade - Theory and _ 5 5 ) 3 30 20
Practice
COM 403 Information Technology & E-
Commerce 2 3 5 2 3 30 | 50+20(P)
PROJECT WORK - - - - - GRADE
Elective -I:Finance
COM 404 F1 Financial Services 5 5 - 3 30 70
COM 405 F2 Corporate Tax Planning and _ )
Management > > 3 30 /0
Elective -II : Accounting
COM 404 A1 Advanced Cost Accounting and Control - 5 5 - 3 30 70
COM 405 A2 Corporate Tax Planning and _ )
Management > > 3 30 /0
Elective -III : Marketing
COM 404 M1 Supply Chain Management - 5 5 - 3 30 70
COM 405 M2 International Marketing - 5 5 - 3 30 70




Notations:

COM: Commerce UE: University Examination
IA: Internal Assessment Prac: Practical’s

Th: Theory

NOTE:

i) Teachers are advised to handle/analyze at least 3 or 4 cases in the subject in the classroom
on any topics outlined wherever feasible

ii) For each paper there will be semester examination for 70 marks and 30 marks for internal
Assessment

iii) A student has to secure at least 40% marks in the University Exams to pass the papers.

iv) In paper 403 theory examination is for 50 marks, Internal Assessment is 30 marks and
Computer Lab Practical examinations is for 20 marks.

v) Project work of the students would be evaluated under the grading system as: Excellent- Good
Satisfactory —-Unsatisfactory.



SEMESTER-I
MANAGERIAL ACCOUNTING
Paper Code: COM101 Max. Marks: 70430 IA
PPW: 5 Exam Duration: 3 Hrs
Objective: To familiarize the student with the basics of managerial accounting and acquaint
the student with application of managerial accounting techniques.

UNIT-I: ACCOUNTING BASICS AND MANAGEMENT ACCOUNTING:

Introduction to Accounting: Concept of Accounting Theory - Classification of Accounting
Theory - Accounting Principles (Concepts and Conventions) (Theory only).

Management Accounting: Meaning - Management Accounting its relationship with Financial
Accounting and Cost Accounting - Installation of Management Accounting System -
Limitations of Management Accounting (Theory only).

UNIT-II: ACCOUNTING STANDARDS:

Accounting Standards: Concept - Types of Accounting Standards - Standard setting bodies:
International Accounting Standards Board - Financial Accounting Standards Board (USA) -
Accounting Standards Board in India - Standard setting process in India - An overview of
accounting standards in India (Theory only).

UNIT-III: HUMAN RESOURCES ACCOUNTING AND RESPONSIBLTIY ACCOUNTING:
Human Resources Accounting: Concept-Objectives-Approaches-Limitations (Theory only).
Responsibility Accounting: Concept - Steps - Responsibility Centre - Types of Responsibility
Centers: Cost Centre, Revenue Centre, Profit Centre and Investment Centre - Preparation of
Responsibility accounting reports (including simple problems).

UNIT-IV: INFLATION ACCOUNTING AND INCOME MEASUREMENT:

Inflation Accounting: Concept - Limitations of historical based-cost financial statements -
Methods of Inflation Accounting: Current Purchasing Power Method - Current Cost
Accounting Method (Including problems).

Income Concepts for financial reporting - Measurement and Reporting of Revenues,
Expenses, Gains and Losses (Theory only) - Analysis of Changes in Gross Profit (Including
problems).

UNIT-V: FINANCIAL REPORTING:

Financial reporting: Concept - Development in Financial reporting objectives: True blood
Report (USA) - The Corporate Report (UK) - Objectives of Financial Reporting - Qualities of
Financial Reporting - Recent trend in corporate reporting in India (Theory only).
Harmonization in Financial Reporting: Concept - Obstacles in Harmonization (Theory only).

SUGGESTED READINGS:

Sharma RK & Shashi K. Gupta: Management Accounting, Kalyani

Hansen & Mowen: Management Accounting, Thomson

Lele & Jawaharlal: Accounting Theory, Himalya Publishing Company
Louderback: Managerial Accounting. Thomson.

Jain S.P. & Narang K.L: Accounting Theory & Management Accounting, Kalyani
Atkinson: Management Accounting, 3e, Prentice-Hall of India Private Limited
Rawat D.S. “Accounting Standards” Taxmann Allied Services Private Limited
Rustagi R.P: Management Accounting, Golgotha Publishing Company

Ghosh T.P: Accounting Standards and Corporate Accounting Practices, Taxmann
10. Antle: Financial Accounting with GAAP, Thomson.

11. Gupta R.L & Radhaswamy “Advanced Accountancy” Sultan Chand & Sons.

12. Stice: Financial Accounting: Reporting & Analysis, 7e, Thomson.

13. Saudagaran: International Accounting, Thomson

14. Porwal LS: Accounting Theory, Tata Mc Graw-Hill.
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MANAGERIAL ECONOMICS

Paper Code: COM102 Max. Marks: 70+30IA
PPW: 5 Exam Duration: 3 Hrs

Objectives:
1. To understand the role of economic analysis in formulating policies at the firm level.
2. To apply basic economic theories to managerial decision-making.

UNIT-I: INTRODUCTION TO MANAGERIAL ECONOMICS:

The firm: objectives and constraints - Role of Managerial Economics in Decision Making.
Concepts of Economic Profit and Accounting Profit (including problems) - Functional
relationship between Marginal revenue, Total revenue, Marginal cost and Total cost function.
(Simple problems requiring application of first and second, Order derivatives).
Concepts of Economic Optimization - unconstrained optimization including profit
Maximization (Simple problems using derivatives).

UNIT-II: DEMAND ANALYSIS:

Demand Theory and Analysis - Individual demand and Market demand - Price Elasticity -
Income Elasticity - Cross Elasticity and Decision -making (including problems).
Demand estimation - Meaning, significance and methods (Theory only).

UNIT-III: PRODUCTION FUNCTION:

Meaning of Production function - Cobb Douglas Production Function - Production with one
variable input - Diminishing marginal returns - optimal employment to a factor of
production. Production with two variable inputs - The production iso-quant - The production
iso-cost - Optimal employment of two inputs - Expansion path - economies of scale and
scope (including problems).

UNIT-IV: COST FUNCTION:

Economic concept of cost - short run cost functions finding minimum average variable cost
through equations - Long run cost function - linear and non-linear break-even analysis.
Profit contribution analysis (including problems).

UNIT-V: MARKET STRUCTURE:

Perfect and Imperfect market condition - Perfect competition - Characteristics - Equilibrium
price - Profit maximization, in short run and long run - Shut down decision; Monopoly -
characteristics - Profit Maximization in short run and long run - Allocative inefficiency,
Income Transfer and Rent seeking. Monopolistic competition - Characteristics - Profit
Maximization - Price and output determination in the short run and long run; Oligopoly -
Characteristics - Price Rigidity - Kinked demand model (Theory only).

SUGGESTED READINGS:

Herschey: Economics for Managers, Thomson, 2007.

M.L.Trivedi: Managerial Economics, Tata Mc-Graw Hill, New Delhi 2004.

Petersen and Lewis: Managerial Economics, 4/e, Pearson/PHI, 2002

Froeb: Managerial Economics: A Problem Solving Approach, Thomson, 2007

Mankiw: Principles of Macroeconomics, 4e, TL -2007.

Mehta,P.L: Managerial Economics-Analysis, Problems, Cases, Sultan Chand & Sons.
Varshney, R.L & Maheswari, K.L.,Managerial Economics, Sultan Chand and Sons.
Yarbrough: The World Economy: Trade & Fianance, 7e, Thomson, 2007.

. Bhattacharya & Chakraverti: Fundamentals of Business Economics, BS Publications,

10. Keat, Managerial Economics : Economic Tools for Today’s Decision Makers Pearson

11. Yogesh Maheshwari: Managerial Economics, 2e , PHI 2006.
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MARKETING MANAGEMENT

Paper Code:COM103 Max. Marks: 70+30IA
PPW: 5 Exam Duration: 3 Hrs

Objective: The course aims to develop skills in the analysis and resolution of management problems related
To the marketing process; economic, psychological and sociological characteristics of demand for various
Products; marketing research; channels of distribution; personal selling, pricing policies and regulation of
Marketing.

Unit-I: Marketing Basics (Only Concepts)

An Overview of Marketing - Production concept - Product concept - Marketing myopia - Selling concept -
Marketing Concept - Societal dimension of marketing - Importance and scope of marketing. The Role of
Marketing in Economic Development - Rural Marketing, Rural Markets VS Urban Markets -

Marketing Management tasks - Types of demand - Marketing mix - marketing Objectives -

Marketing Planning and Strategy - Mega Marketing (Power and Public relations) - Service Marketing

Unit-II: Target Marketing and Market Segmentation and Consumer Behavior
Concept of Target market-Market segmentation: Concept - Types - Patterns - Benefits - Requirements for
effective segmentation - Basis for market segmentation - Market segmentation analysis for given products -
Product positioning.Concept of consumer behavior - Nature - Scope - Importance - Major factors influencing
consumer behavior: Cultural - Social - Economic - Psychological & Personal- Consumer decision process - Post
purchase feelings - Brand loyalty - Cognitive Dissonance -Industrial buyer behavior - Marketing Research -
Steps.

Unit-III: Product & Price Management

Concept of product - Classification of products - levels of product classification - Product mix and product line
decisions - New Product Development Process - Product Life Cycle Stages and implication for marketers

- Branding - Packaging and Labeling strategies. Role of price in marketing mix- Pricing concept - Objectives of
pricing - Factors influence price determination - New product pricing - Market Skimming pricing -

Market penetration pricing - Pricing of products and services - Pricing Methods.

Unit-IV: Channel Management

Nature of Marketing Channels - Channel Structure and Participants - Types of marketing intermediaries -
Importance of Channel management - Channel Design Decisions - Channel conflict and resolutions -
Contemporary marketing channels in India - A global perspective.

Unit-V: Promotion Management

Role of promotion in marketing - Promotion mix - A view of the Communication Process - Advertising - Need -
Objectives - Types of advertising - Major decisions in advertising - Objectives - Budget - Strategy - Evaluation -
Advertising and Social Marketing - Sales Promotion - Objectives & Tools - Personal Selling - Nature, Role of Sales
force - Publicity - Public Relations.

Suggested Readings:

1. Philip Kotler: Marketing Management Analysis, Planning & Control ,9th edn.

. Philip Kotler : Principles of Marketing.
. Joel R.Evans Barry Berman: Marketing
. E.Jerome McCarthy William D.P:arreault : Basic Marketing
. W.].Stanton : Fundamentals of Marketing.
. J.C.Gandhi : Marketing Management.
. Lovdon & Della Bitta: Consumer Behaviour Concepts and Applications.
. Schiff Man. Consumer Behavior, Prentice hall.

9. Lovelock: Managing Services, marketing Operations and Human Resources.

10. Electronic Commerce- Schneider - Thomson.

11. Electronic Commerce, Managerial perspective, Efraim Turban, Jae Lee, David King, Micheal chang,
Addison wesley, New Delhi.
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FINANCIAL MANAGEMENT

Paper Code: COM104 Max.Marks: 70+30IA

PPW: 5 Exam Duration: 3 hrs
Objectives: 1) To introduce the subject of Financial management; and 2) To acquaint the
student with various techniques of Financial Management.

UNIT-I: FINANCIAL MANAGEMENT - BASIC CONCEPTS:

Financial Management - Meaning, Goals and Objectives - Functions of a finance manager -
Financial decision-making; Concept and relevance of Time Value of Money - Compounding
technique - Discounting technique (Simple applications of the time value of money).

UNIT-II: INVESTMENT DECISIONS:

Nature of Investment decision - Features and significance of Capital budgeting - Types of

Capital budgeting decisions - Capital budgeting process - Cash flows estimation -
Methods/Techniques of Evaluation -Traditional techniques - Payback period method -
Accounting Rate of Return (ARR) method - Discounted Cash Flows (DCF)

methods/techniques - Net Present Value (NPV) method - Internal Rate of Return (IRR)
method - Reciprocal Rate of return method - Profitability Index - Criteria for Selection of a
project - Evaluation and Interpretation of all the methods - Issues in Capital budgeting.
Financial feasibility aspects - Capital rationing (including problems).

UNIT-III: RISK ANALYSIS IN CAPITAL BUDGETING AND COST OF CAPITAL:

Risk: meaning and nature - Risk adjusted discount rate - Certainty Equivalent (including
problems) - Statistical Techniques to handle risk - Probability Assignments - Standard
Deviation and Coefficient of Variation - Probability Distribution approaches - Decision Tree
Analysis (theory only)

Cost of Capital: Concepts - Importance - Specific cost of capital for various sources of
finance - Cost of Debt - Cost of Preference Capital - Cost of Equity Capital - Cost of External
Equity - Cost of Retained Earnings - Weighted Average Cost of Capital - Book Value and
Market Value Weights and Marginal Cost of Capital (including problems)

UNIT-IV: FINANCING AND DIVIDEND DECISIOINS:

Leverage: Concepts - Operating Leverage: Meaning and measurement - Financial leverage:
Meaning and measurement - Degree of Financial and Operating Leverages - Combined
Leverage: Meaning, measurement and importance EBIT- EPS Analysis with different
financing patterns - Indifference point/level of EBIT. (Including simple problems)

Capital structure: Meaning - Determinants of Capital Structure - Optimum Capital Structure

- Capital Structure Theories - Net Income Approach. Net Operating Income approach -
Traditional view - M.M.Hypothesis (theory only).

Dividend decisions: Concept and significance - Types - Dividend policy and value of the firm

- Determinants of dividend decision - Relevance of dividend decision (Walter’'s Model -
Gordon’s Model) - Irrelevance of dividend policy (Residuals theory of dividends, MM
Approach - Dividend policy and share value - Legal and procedural considerations
(Including Simple Problems on approaches to Dividend policy).

UNIT-V: WORKING CAPITAL MANAGEMENT:

Concepts of Working Capital - Determinants of Working Capital -Optimum level of current
assets - Liquidity vs. Profitability - Risk Return Trade off . Estimating Working Capital needs
(including Simple Problems).

Objectives and importance of Cash Management, Receivables Management and Inventory
Management (including problems on cash management and receivables management).
SUGGESTED READINGS:

1. Van Horn, James C: Financial Management, Prentice Hall of India (P) Ltd ;

Eugene Brigham& Erhardt: Fundamental of Financial Management, Thomson;

Solemen Ezra & Pringle John. J: An Introduction to Financial Management, Prentice Hall;

Khan M.Y. & Jain PK: Financial management, Tata Mcgraw Hill Publishing;

Pandey I.M.: Financial Management ,Vikas Publishing House (P) Ltd;

Chandra Prasanna: Financial management, Tata Mcgraw Hill Publishing;

Kulkarni P.V.: Financial Management, Himalaya Publishing House;

Erhardt & Brigham: Corporate Finance: A Focused Approach, Thomson;
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ORGANISATIONAL THEORY AND BEHAVIOUR

Paper Code: COM105 Max.Marks: 70+30IA
PPW: 5 Exam Duration: 3 Hrs

Objective: To familiarize the students with the concepts and dimensions of Organizational
Theory.

Unit-I: Introduction:

a. Organization - Definition - Organisation Theories: Classical Theory- Features -
limitations. Neoclassical Theory - features - limitations. Contemporary Organisation Theory

- features- limitations. Systems Approach - Contingency Approach.

b. Organisational Behaviour (OB) - Features - Scope - Fundamentals Concepts of OB -
Challenges and Carreer Development for OB - Contributing disciplines to the OB.

Unit-II: Understanding Individual and Group Behaviour:

a. Individual Behaviour - Personality Determinants - Big five Personality factors - Learning
Theories. The Perceptual Process - Factors influencing perception - Internal & External;
Attitudes and Behaviour- Attitude Formation and Attitude Change.

b. Group Behaviour - Fundamentals of Groups - Stages of Development- Important Factors
influencing Team Effectiveness - Cohesiveness - Norms - Decision Making.

Unit- Unit-II1: Motivation, Morale and Culture:

a. Motivation - Theories of Motivation - Motivational Processes - Content Theories
(Maslow, Herzberg, McCleland) - Process Theories (Adam, Victor, Vroom and Lawler and
Porter) - Learning and Reinforcement Theory.

b. Morale - Factors influencing Morale

c. Organisational Culture - Concepts - Forming a Culture - Sustaining a Culture -
Changing a Culture

Unit-IV: Organisational Power and Politics and Conflict & Negotiations:

a. Power and Politics: Power Bases - Dependency - Individual Versus Organisational Power

- Political process in Organisation - Factors contributing - Techniques of Organisational
Politics - Managing Political Behaviour.

b. Conflict - Transition in Conflict Thought - Functional and Dysfunctional Conflict -
Process of Conflict - Managing Conflict.

c. Negotiations - Process - Approaches - Issues in negotiations.

Unit-V: Leadership and Change:

a. Leadership - Introduction - Leadership and Management - Leadership Styles.

b. Theories of Leadership - Traits - Behavioral Model (Managerial Grid) - Contingency
(Feilder, Path goal, Tri-dimensional - Inspirational approaches.

c. Change - Challenges contributing to Change - Types of Change Approaches -
Contemporary Issues in Change.

SUGGESTED READINGS:

1. Hellriegel: Organisational Behaviour, 10e, Thomson 2006.

2. Robins P.Stephen & Judge: Organizational Behavior, 12/e PHI, New De1lhi.2007
3. Daft: Organisation Theory and Design, Thomson 2005

4. Fred Luthans: Organizational Behavior, Me Graw Hill, New Delhi.

5. Nelson: Organisational Behaviour, 3e, Thomson 2006

6. Daft: The New Era of Management, 7¢e, 2007.

7. Aswathappa: Organizational Behavior, Himalaya Publisher.

8. Hodgetts: Modern Human Relations at Work, Thomson 2007.

9. Jones G R :0Organizational Theory, Pearson Education, New Delhi

10. Shashi Gupta & Rosy: Organisation Behaviour—Kalyani Publication.




SEMESTER-II
ADVANCED MANAGERIAL ACCOUNTING

Paper code: COM201 Max. Marks: 70+30IA
PPW: 5 Exam Duration: 3 hrs

Objectives: To familiarize and acquaint the student with application of advanced
managerial accounting techniques.

UNIT-I: ANALYSIS OF FINANCIAL STATEMENTS:

Financial Statements - Meaning - Objectives - Types - Uses - Limitations - Redrafting
Financial Statements - Single-step and Multi-step Financial statements (Theory and
Simple Problems on Single-step and Multi-step Financial statements).

UNIT-II: TECHNIQUES OF ANALYSIS OF FINANCIAL STATEMENTS:
Introduction - Techniques: Comparative Statements - Common-size Statements -
Trend Analysis - Ratio Analysis: Meaning - Types of Ratios (including problems).

UNIT-III: FUNDS FLOW AND CASH FLOW ANAYLSIS:

Funds Flow Analysis - Meaning - Preparation of Funds Flow Statement - Cash Flow
Analysis - Meaning - Preparation of Cash Flow Statement as per Accounting Standard

No. 3 (Including Problems).

UNIT-IV: FINANCIAL MEASURES OF PERFORMANCE:

Introduction - Return On Investment (ROI) - Concept - Uses and Limitations -
Economic Value Added (EVA) - Concept - Significance of EVA - Measurement of EVA
(Theory only).

Balanced Score Card (BSC) - Concept - Objectives - Perspectives of BSC - Multiple
Scorecard Measures to a Single Strategy (Theory Only).

UNIT V: MANAGERIAL DECISION MAKING:

Cost concepts for decision making - Marginal Costing and Decision Making - Pricing
decisions - Product decisions: Profit planning, Level of Activity, Dropping a product line,
Introducing a new product line, Product/Sales mix decisions - Make or Buy decisions -
Key/Limiting Factors (Including Problems).

SUGGESTED READINGS:

1. Sharma RK & Shashi K. Gupta: “"Management Accounting” Kalyani Publishers.

2. Louderback: Managerial Accounting, 10e Thomson.

3. Lele & Jawaharlal: “Accounting Theory” Himalya Publishing Company.

4. Gupta S.P: "Management Accounting” Sahitya Bhavan Publications.

5. Jain S.P & Narang K.L: “Accounting Theory & Management Accounting” Kalyani.

6. Robert S. Kaplan & Anthony A. Atkinson: “Advanced Management Accounting”
Prentice-Hall.

7. Rawat D.S: “Accounting Standards” Taxmann Allied Services Private Limited.

8. Rustagi R.P: "Management Accounting”, Galgotia Publishing Company.

9. Ghosh T.P: “Accounting Standards and Corporate Accounting Practices”, Taxmann.

10.Ronald W. Hilton: “Managerial Accounting”, Tata McGraw-hill.
11.Hansen and Mowen: Cost Management, 4e Thomson.
12. Belverd E.Needles, Jr: “Financial Accounting”, Houghton Mifflin Company, USA.

9




BUSINESS ENVIRONMENT AND POLICY
Paper code: COM202 Max. Marks: 70430 IA
PPW: 5 Exam duration: 3 hrs

Objective: To acquaint the student with the national and global environment pertaining to
business.

Unit - I: Components of Business Environment:

a) Business environment - micro-environment macro environment.

b) Policy environment - industrial policy - industrial policy resolution 1956 - new industrial
policy 1991 - shift in focus.

Unit - IT1: Liberalization and Globalization:

a) New economic policy - economic reforms - liberalization.

b) Globalization - meaning - stages - factors facilitating and impeding globalization in India -
consequences of globalization for India.

Unit - III: Public Sector and Privatization:

a) Public sector - changing role of public sector - relevance of public sector - public Sector
reforms.

b) Privatization and disinvestments - concepts - forms. Regulatory framework with
reference to insurance, power and telecom sectors.

Unit - IV: Foreign Capital:
a) Foreign direct investment - policy - trends -problems - consequences - FEMA.

Multinational corporations - entry strategies - role - growth - problems Consequences.
b) Mergers and acquisitions - reasons - trends - advantages and disadvantages competition
law.

Unit - V: WTO and Trade Policy:
a) WTO agreements - Agreement on Agriculture (AOA) - Multi-fibre Agreement (MFA) -

Trade Related Intellectual Property Rights (TRIPS) - Trade Related Investment Measures
(TRIMS) - General Agreement on Trade in Services (GATS) - Barriers to trade.

b) Trade policy changes consequent to WTO - recent Exim policy - consequences of WTO for
India.

SUGGESTED READINGS:

Books:

1. Prof. Laxmi Narain: Globalization - liberalization and privatization of public enterprises -
Sultan Chand & Co.

2. S.K.Misra & V.K.Puri: Economic Environment of Business - Himalaya

3. S.K.Misra & V.K.Puri: Indian Economy - Himalaya Publishing House

4. Francis Cherunilam: Global Economy and Business Environment - Himalaya

5. Francis Cherunilam: Business Environment - Text and Cases - Himalaya

6. Aswathappa: Business Environment - Himalaya

7. Dutt and Sundharam: Indian Economy

8. Ray: Indian Economy, PHI

Reports:

1. World Development Report; 2. Human Development Report;

3. India Development Report; 4. Pre-budget economic survey.

Periodicals:

Economic and Political weekly; Business India; Business World; Business Today; Finance

India; Business Standard. Newspapers.
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DIRECT AND INDIRECT TAXES
Paper code: COM203 Max. Marks: 70+30 IA
PPW: 5 Exam duration: 3 hrs

OBJECTIVE: To acquaint the students with the basics and latest developments in the areas of direct and
indirect taxes.

UNIT-I: INTRODUCTION:

Introduction to Direct Taxes- Features- Types of Direct Taxes- Overview of Income Tax Act
1961- Basic Concepts- Person- Assessee-Previous Year and Exceptions- Assessment Year Income-
Gross Total Income- Taxable Total Income Residential Status- Incidence of Tax- Permanent Account
Number (PAN)- (Theory Only).

UNIT-II: ASSESSMENT OF INDIVIDUALS AND ASSESSMENT PROCEDURES :

i)Assessment of Individuals: Clubbing of Income - Set off and carry forward of losses- Permissible
Deductions from Gross Total Income- Computation of Total Income and Tax Liability (Students
should be given computed income under five heads for calculation of tax liability) (Theory and
Problems).

ii) Assessment Procedures: Filing of Different Types of Returns of Income- Types of Assessment-
Deduction and collection of Tax at source- Advance Tax- Recovery of Tax- Modes of Recovery and
Refund Appeals and Revision- Penalties and Prosecutions (Theory only).

UNIT-III: WEALTH TAX:

Introduction- Definitions- Assessee- Assessment Year- Assets- Net WealthValuation DateRates
of Tax- Persons liable for Tax- Charge of Wealth TaxDeemed Assets- Assets exempt from Wealth
Tax (Theory and Problems).

UNIT-IV: INTRODUCTION TO INDIRECT TAXES AND OVERVIEW OF CENTRAL EXCISE:

Indirect taxes: Features - Types of Indirect taxes - differences - merits and demerits - Constitutional
provisions relating to Indirect taxes.

Central Excise Act: General provisions under Central Excise Act - registration, valuation, removal of goods
CENVAT: Meaning - salient features- definition of input and capital goods, input service - determination of
transaction value, classification - importance - rules and guidelines to determine correct classification -
assessment procedure for manufactured and unmanufactured goods (simple case studies can be covered)
('Theory only)

UNIT-V: CUSTOMS ACT, AP VAT, CST ACT AND SERVICE TAX:

i)Customs Act: Meaning of Customs - organisation and operational authorities of Customs Act, classification
for Customs - types of Customs duties, exemptions - determination of value of imported goods for purpose of
calculating countervailing duty (Section 12) - essential conditions for determination of value (Section 14)
(Theory only)

ii)AP VAT: APVAT- Important terms and definitions- registration- assessment procedure - appeals - revision

- Recovery and refund of tax.(Common aspects of AP VAT may be highlighted)(including problems)

iili)CST ACT: CST Act - objects - principles determining in the course of Interstate sale -

outside a state- import and export- determination of turnover - rates of tax ( common aspects of CST may be
highlighted) (including problems)

iv)SERVICE TAX: Introduction to Service tax - significance of service sector and rationale for service
tax —meaning and growth of services - charging of service tax - taxable services - taxable event —person
who has to pay service tax - service provider and service receiver - registration - records - payment of tax --
service tax credit - Assessment of some services like telephone, stockbrokers, advertising
agencies, courier, insurance, customhouse agents, company secretary and other professionals. (As and
when the new services are added, students must be made aware of) (Theory and simple problems).

Note: Students are required to use tax packages such as Taxmann or Computax to workout the
problems with reference to assessment of tax.
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SUGGESTED READINGS:

. Vinod K. Singhania: Taxman’s Direct Tax Laws

. Bhagawati Prasad: Direct Tax Laws and Practice

. B.B. Lal and N. Vashisht: Income Tax, Wealth Tax and Tax Planning

. Manmohan: Direct Taxes withTax Planning aspects

. Girish Ahuja and Dr. Ravi Gupta: Direct Tax Law and Practice and Tax Planning.
V. S. Datey: Indirect Taxes, Taxmann Publishers

P.S. Chandrasekhar: Essays on Central Sales Tax Act, Sai Publications, Hyderabad
. Service Tax: Taxmann Publications

9. AP Valued Added Tax Ordinance & Rules: Issued by Commissioners Taxes

10. Gaur & Narang: Wealth Tax Act and Central Sales Tax Act, Kalyani Publishers
11. Bare Acts of Indirect Taxes.

ONOUAWN R

12




HUMAN RESOURCE MANAGEMENT (HRM)
Paper Code: COM204 Max.Marks: 70 +30 IA
PPW: 5 Exam Duration: 3 hrs.
Objective: To understand various facets of HRM & comprehend emerging developments.

Unit-I: Introduction:

a. HRM - Concepts - Significance - Objectives - Scope - Functions.

b. Changing role of Human Resource Manager - HRM Policies - Impact of Environment on
Human Resource Management.

c. Human Resource Development - Concept - Scope - Objectives- Brief introduction of
Techniques of HRD.

Unit-II: Acquisition of Human Resource:
a. Job Design - Approaches - Job Rotation - Job Enlargement - Job Enrichment - Job

Bandwidth - Job Analysis - Concepts - Objectives - Components (Job Description and Job
Specification)- Methods f Job Analysis.

b. Human Resource Planning - Concept - Objectives - Factors affecting HR planning -
Process of HR Planning - Problems in HR Planning .

c. Recruitment - objectives - Sources of recruitment. Selection - Concept -Selection -
Procedure - Tests and Interview - Placement - Induction - Promotion - Transfer.

Unit-III: Developing and Motivating Human Resource:

a. Training - Assessing training needs Methods and Evaluation of Training - Development -
Techniques of Management Development - Evaluating Effectiveness.

b. Performance Management - Concept - Performance Appraisal - Concept- - Traditional
and Modern Methods of Appraisal - Concepts of Potential Appraisal, Assessment Centers
and Career Planning and Development

c. Concept of Empowerment - Participative Management - Objectives - Types - Quality
Circles - Brief Introduction to forms of Workers participation in Management in India

Unit-IV: Maintenance of Human Resource:

a. Compensation Management - Objectives - Job Evaluation - Concept Methods

b. Essentials of Sound Wage Structure - Concepts of Minimum Wage, Living Wage and Fair
Wage - Wage Differentials.

c. Employee Relations - Objectives - Discipline - Objectives - Grievance - Causes -
Procedure; Trade Unions - Objectives - Role of Trade Union in New economy; Collective
Bargaining - Types - Essential conditions for the success of Collective Bargaining.

Unit-V: HRM in the Knowledge Era:

a. Knowledge Management - Concept - KM Architecture - Knowledge Conversion -
Knowledge Management Process.

b. Virtual Organizations - Concept - Features -Types - HR Issues.

c. Learning Organization - Concept - Role of Leader in Learning Organizations.

SUGGESTED READINGS:

Bohlander: Human Resource Management, Thomson

David A.De Cenzo and Stephen P.Robins: Personnel/ Human Resource Management, PHI
Biswajeet Pattanayak: Human Resource Management, PHI

Srinivas K. R: Human Resource Management in Practice, PHI.

Mathis: Human Resource Management, 10e Thomson

Sadri, Jayasree, Ajgaonkar: Geometry of HR, Himalaya

Subba Rao P: Personnel and Human Resource Management, Himalaya.

VSP Rao:, Human Resource Management, Vikas

Mello: Strategic Human Resource Management, 2e Thomson
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BUSINESS COMMUNICATION AND SOFTSKILLS
Paper Code: COM205 Max.Marks: 70 +30 IA
PPW: 5 Exam Duration: 3 hrs.

Objective: To equip the students with essential communicative skills and soft skills along with requisite
Expertise in language skills too.

UNIT-I:INTRODUCTION

Concept - Importance and role of communication in business — Types of communication: Verbal
And Non-Verbal Communication. — 7Cs of Effective communication — Theories of Communication -
Barriers to Communication.

UNIT-II: ORAL COMMUNICATION

Formal and Informal Communication — Talking and Elements of Good talking — Public Speaking -
The barrier to effective public speaking - strategies to overcome the barriers - conducting and
Participating in meeting - voice training in terms of pitch variation — speaking speed - vocal quality.

UNIT-III: WRITTEN COMMUNICATION AND REPORT WRITING

Principle of Paragraph Writing, Utility, and Coherence - Report writing: Different kinds of reports, planning and
Preparation: Dos and Don’ts — Technical reports — Types of reports, Structure and lay-out —writing.

Scientific papers - Use of graphics, Visual and power point presentations — personal and official letters - letters of
enquiries and responses — writing memos and circulars and notices — writing minutes of meeting.

UNIT-IV: SOFT - SKILLS
Introducing oneself and others — Expressing thanks and Apologies — Agreement and disagreement - Interpersonal
skills = Writing resume

UNIT-V: REMEDIAL ENGLISH GRAMMAR FOR EFFECTIVE COMMUNICATION
Common errors, Words often confused, Concord, use of articles and prepositions — Tense and aspect - use of diction
and thesaurus, Vocabulary- Synonyms and Antonyms, one — word Substitutes. Idiomatic usage and Comprehension

Suggested Books:
E.Suresh Kumar & T.Samson, Communicative English Foundation Books, 2006

Ashraf Rizvi M. Effective Technical Communication, Tata McGraw Hill,2005.

Raymond Murphy, Murphy’s English Grammar, Cambridge University Press, 2004.

R.C Sharma & Krishna Mohan, Business Correspondence and Report Writing Tata McGraw Hill 2006.
Holt Effective Business Communications - Style Guide by Holt, Rinehart And Winston Staff .

The Economist Style Guide: A Concise Guide For All Your Business Communications

by Economist Publications

Write To The Point: How To Communicate In Business With Style And Purpose

by Salvatore J. Iacone

LoOoNOUALNE
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SEMESTER-II1

RESEARCH METHODOLOGY AND STATISTICAL ANALYSIS
Paper Code: COM301 Max. Marks: 70+30 IA
PPW: 5 Exam. Duration: 3 Hours
OBJECTIVE: The Objective of this course is to develop research orientation among the students and
develop analytical skills.
Unit-I: INTRODUCTION TO QUANTITATIVE TECHNIQUES & BUSINESS RESEARCH:
Meaning of Quantitative Techniques: Need and Importance - Classification of Quantitative
techniques - Statistical Techniques - Operations Research techniques - Role of Quantitative
Techniques in Business and Industry - Quantitative Techniques in Decision making -
Limitations of Quantitative Techniques.
Meaning of Research - Purpose, Characteristics and Types of Research - Process of Research
Formulation of objectives - Formulation of Hypotheses - Types of Hypotheses - Methods of
testing Hypotheses - Research plan and its components - Methods of Research (Survey,
Observation, Case study, experimental, historical and comparative methods) - Difficulties in
Business research.
Unit-II: COLLECTION, PRESENTATION ANALYSIS OF DATA:
Sources of Data - Primary and Secondary Sources -Methods of collecting Primary Data -
Designing Questionnaires/Schedules in functional areas like Marketing, Finance, Industrial
Economics, Organizational Behavioral and Entrepreneurship (Practically students should be
able to design questionnaires for given problem/cases in these areas). Census vs. Sampling
- Methods of Sampling Random and Non-Random Sampling methods - Measurement and
scaling techniques - Processing and Presentation of Data - Editing, coding, classification,
and tabulation - Graphic and diagrammatic presentation. (Theory only) Statistical analysis
of Data- Types of analysis -(Descriptive analysis and inferential analysis) Descriptive
analysis - Measures of Central Tendency, Measures of Variation, Skewness, Time series,
Index numbers, Correlation and Regression. (Theory only)
Unit-III: INTERPRETATION AND REPORT WRITING:
INTERPRETATION: Introduction - Essentials for Interpretation, Precautions in interpretation
- Conclusions and generalization - Methods of generalization. Statistical fallacies: bias,
inconsistency in definitions, inappropriate comparisons, faulty generalizations, drawing
wrong inferences, misuse of statistical tools, failure to comprehend the data. (Including
small cases).
REPORT WRITING: Meaning and types of reports - Stages in preparation of Report -
Characteristics of a good report - Structure of the report'-Documentation: Footnotes and
Bibliography - Checklist for the report.
Unit-IV: PROBABILITY AND PROBABILITY DISTRIBUTIONS:
PROBABILITY: Meaning - Fundamental Concepts - Approaches to measurement of
Probability -Classical, Relative frequency, subjective and axiomatic approaches - Addition
theorem - Multiplication theorems- Bayesian theorem and its simple applications -
Mathematical expectation (including problems).
PROBABILITY DISTRIBUTIONS: - Meaning and importance of theoretical frequency
distributions Binomial, Poisson and Normal distributions - Properties and uses - fitting
Binomial, Poisson and Normal, Distributions (areas method only) (including problems)
Unit-V: ASSOCIATION OF ATTRIBUTES & CHI SQUARE TEST:
ASSOCIATION OF ATTRIBUTES: Meaning - Distinction between correlation and association
Methods of studying Association - interpretation of results. CHI SQUARE TEST: definition -
conditions for applying Chi square test, Yates's correction - Uses and limitations of Chi
square test - Chi square test for testing the independence of Attributes - Chi square test for
goodness of fit (including problems).
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SUGGESTED READINGS:

1. Krishna Swamy:Methodology of Research in Social Sciences;
2.Kothari:Research Methodology;

3.Zikmund:Business Research Methods;
4.SC.Gupta:Fundamentals of Statistics;

5.SP.Gupta:Statistical Methods;

6.Levin et al:Statistics for Management;

7 .Keller:Statistics for Management & Economics;

8.Sanchetty & Kapoor: Business Statistics; 9.Achalapathi KV:Reading in Research Methodology in
Commerce & Business Management;

10.Anderson:Statistics for Business and Economics.
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COST ACCOUNTING

PAPER CODE:COM302 MAXIMUM MARKS: 70+30 IA
PPW: 5 EXAM DURATION: 3 HRS

OBJECTIVE: To familiarize and acquaint the student with application of Cost
Accounting techniques.

UNIT-I: INTRODUCTION:

Cost Accounting - Objectives - Importance - Limitations - Installation of Cost
Accounting System - Cost Concepts _ Cost Classification - Cost Accounting
Department and its relationship with other Departments. Books of Accounts - Nonintegrated and
Integrated Accounting - Ledger Accounts (including problems).

UNIT-II: PROCESS COSTING AND ACTIVITY-BASED COSTING:

Process Costing - Features - Process Costing Vs. Job Costing - Treatment of losses, waste, scrap,
spoilage, defectives - By-products and Joint Products - Inter-process profits - Work-in-progress (including
problems).

Activity-Based Costing - Introduction - Inadequacies of traditional methods of Overhead
Absorption - Concept of ABC - Characteristics of ABC- Steps in ABC System- Cost per unit under
ABC System - Analysis of Profit under ABC System (Including problems).

UNIT-III: MARGINAL COSTING:

Absorption Costing and Variable Costing - Comparison - Preparation of income statements - CVP
analysis - Multi product BEP - Differential Costing - Decision making under Marginal and Differential
Costing (including problems).

UNIT- IV: BUDGETARY CONTROL:

Traditional Budgeting and Control - Preliminaries for adoption - Organization -
Different types of Budgets Limitations (including problems) Zero Based Budgeting -
Features - Traditional Budgeting vs. ZBB - Advantages - Criticism (theory only).

UNIT-V: STANDARD COSTING:

Limitations of Historical Costing - Standard Costing Vs. Budgetary Control-
Establishment of standards for Material, Labor and Overheads - Computation of Variances - Control
and Efficiency Ratios (including problems).

SUGGESTED READINGS:

1. Arora M.N. “Cost Accounting -Principles & Practice” Vikas Publishing House

2. Jain S.P & Narang K.L. “Advanced Cost Accounting” Kalyani Publishers.

3. Vander. “Principles of Cost Accounting 13e,”, Thomson.

4. Khan M.Y & Jain P.K. “Theory and Problems in Cost Accounting” TMH

5. Ravi M. Kishore, “"Cost Management”, Taxmann Allied Services Private Limited.

6. Manish Dutta * Cost Accounting - Principles & Practice”, Pearson

7. Saxena VK & Vashist CD “Advanced Cost & Management Accounting” Sultan Chand.
8. Colin Drury “"Management & Cost Accounting” Thomson, New Delhi

9. Hansen & Mowen “Cost Management”, 4e, Thomson.

10. Asish K. Bhattacharyya * Principles and Practice of Cost Accounting”. PHI.
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STRATEGIC MANAGEMENT

Paper Code: COM303 Max. Marks: 70+30 IA
PPW: 5 Exam. Duration: 3 Hours

Objective: To acquaint the students with concept and application of Strategic Management and developing
a holistic perspective of managing enterprise in a strategic way.

UNIT -I: INTRODUCTION
Strategic Management: Concept - Characteristics — Dimensions - Process - Strategic Decision Making
Approaches of Strategic Decision Making.

UNIT-II: CORPORATE CAPABILITY ANALYSIS: Process - Approaches - Environmental Analysis -
PESTE Analysis — Internal Scanning: Strengths, Weaknesses, Opportunities and Treats (SWOT) analysis -
Impact and BCG Matrix, GEC Model, 7 'S’ Frame —Work - Corporate Portfolio Analysis — Capability Maturity
Model (CMM).

UNIT-III: STRATEGIC FORMULATION

Mission, Goals & Objectives — Strategic Alternative - Grand Strategies - Corporate level Strategies:
Stability, expansion, diversification and Integration strategies. Mergers, Takeovers, Turnaround,
Disinvestment Strategies. — Business Level Strategies: Inventions and innovations, new product
Development - Reengineering and Restructuring.

UNIT-IV STRATEGY IMPLEMENTATION: Choice of strategy - Strategic Business Unit - Structures,
systems, skills and styles in implementation of strategy — Organisational Culture and strategy - Leadership.

UNIT-V: STRATEGIC CONTROL

Establishing Strategic Control - Measuring performance - Role of Strategist - Using qualitative and
quantitative benchmarking to evaluate performance - problems in measuring performance - Strategic Audit
and Corporate evaluation in the Global and Indian context.

Suggested Readings:
Strategic Financial Management by Jakhotiya

Strategic Management: The Indian Context by R. Srinivasan

Strategic Management by White

Strategic Management: Concepts And Cases by David Fred R.

Strategic Management by Garth Saloner, Andrea Shepard, Joel Podolny

uihwnNe
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INTERNATIONAL FINANCIAL MANAGEMENT

Paper Code: COM304 F1 Exam duration: 3 hours
PPW: 5 Maximum marks: 70+30IA

OBJECTIVE: To acquaint the student with International Finance environment and the
channels of International financial flows; and expose them to the different sources of
international financing, exchange exposure risk, currency futures and option markets,
modes and the methods of foreign trade financing.

UNIT-I: AN OVERVIEW OF INTERNATIONAL FINANCIAL MANAGEMENT & FOREIGN
EXCHANGE RATE MECHANISH:

Overview: Need, Meaning, Nature and Scope of International Financial Management -
International Finance Vs Domestic Finance (Theory Only).

Foreign Exchange Rate Mechanism: Exchange rate quotations - Determination of exchange
rate in the spot market - Exchange rate determination in forward market - Factors
influencing Exchange rate (Including Problems).

UNIT-II: CURRENCY FUTRUES AND OPTION MARKETS:

Introduction to derivatives market - Types of financial derivatives - Distinctive features of
derivatives market - Traders in derivatives market - Currency futures - Future contracts
Vs. Forward contracts - Pricing futures - Futures trading strategies (Hedging, speculative
trading and arbitrage strategies) - Currency options - Salient features and types of options

- Futures Vs. Options - Pricing options (Black Scholes option Pricing Model) - Opting trading
strategies - Derivatives trading in India (Theory Only).

UNIT-III: FOREIGN EXCHANGE EXPOSURE AND RISK:

Nature of exposure and risk - Exchange rate and interest rate volatility - Foreign exchange
and risk - Classification of foreign exposure and risk - Transaction exposure - Operating
exposure - Accounting treatment - Management of foreign exchange exposure risk through
hedging (Including Problems).

UNIT-IV: INTERNATIONAL FINANCIAL INSTRUMENTS:

Channels of International Flow of funds - Euro currency market - Euro credit - Euro Bonds

- Types of Euro Bonds - Euro currency deposits - Certificate of deposits and other
instruments - Euro notes - Types of notes - Euro issues - Foreign Currency Convertible
Bonds - Depository Receipts - Global Depository Receipt (GDR’s) - GDR issue mechanism -
American Depository (Theory only).

UNIT-V: FINANCING OF FOREIGN TRADE:

Introduction too foreign Trade financing - Export financing - Pre-shipment and Post-
Shipment finance - Documentation formalities and procedures for the grant of packing
credit - Documentation formalities and procedure for the grant of Post-Shipment finance -
Modes and sources of import finance - Methods of payment - Role of Letter of Credit in
import finance. (Theory Only).

SUGGESTED READINGS:

Shapiro: Multinational Financial Management PHI,

Madura: International Corporate Finance, 8e Thomson 2007

Sharan: International Financial Management, PHI

Clark: International Finance, 2e Thomson 2006

Bharati V Pathak: Indian Financial Management , Pearson

Jeevenandam: Foreign Trade Finance and Risk Management, Sultan Chand
Avadhani: International Finance, Himalaya.

Nous LN
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SECURITIES ANALYSIS AND PORTFOLIO MANAGEMENT

PAPER CODE: 305 F2 EXAM DURATION: 3 HOURS
PPW: 5 MAXIMUM MARKS: 70+30IA

OBJECTIVE: To familiarize the students with analysis of securities market, valuation of
different securities for the purpose of building optimal portfolio and the students with latest
concepts and trends in the securities market.

Unit-I: FUNDAMENTAL AND TECHNICAL ANALYSIS AND EFFICIENT MARKET
HYPOTHESIS:

Need for Fundamental analysis - Economic analysis - Tools of Economic analysis - Industry
analysis Tools of Industry analysis - Company analysis - Tools of Company analysis -
Technical analysis - Technical Tools of analysis (Theory Only).

Efficient Market Hypothesis - Meaning and Implications - Random Walk Theory - Strong and
Semi-strong and weak forms of efficiency - Tests of EMH (Theory Only).

Unit-II: VALUATION OF EQUITY SHARES AND ANALYSIS OF DEBT SECURITIES:

Equity risk and return -- Capitalization of dividend earning and cash flows - Profit earning
(PE) approach Valuation of debt securities - Types of bonds - interest rate of risk and
purchasing power risk - Market interest rate and term structure of interest rates - Yield
curves - Limitation of yield curves - Risk premium bonds - Maculay's Duration (MD) -
Advantage of MD (Including problems).

Unit-III: CAPITAL MARKET THEORY:

Assumptions- Capital market line - Portfolio selection - Capital Asset Pricing Model (CAPM) -
Assumptions Security Line - Testing the CAPM - Arbitrage Pricing Theory (APT) -
Assumptions - One factor and Two factor Arbitrage Pricing - Multi-factor Arbitrage Pricing
(Including problems)

Unit-IV: EVALUATION OF PORTFOLIO PERFORMANCE:

Measures of portfolio performance - Reward to variability and rewards to volatility - Shape's
performance index - Trenor's performance index - Jenson's performance index (Including
problems)

Security Market Indexes - Averages - Indexes - Construction of Indexes - Stock market
Index Revision (including simple problems)

Unit-V: PORTFOLIO REVISION:

Passive Management - Active Management - The Formula plans for the purchase &
sale of securities - Rupee cost averaging - Constant rupee plan - Constant ratio plan -
Portfolio revision & cost ( theory only)

International investing - international diversification - foreign exchange risk (theory

only).

SUGGESTED READINGS:

Reilly: Investment Analysis and Portfolio Management, Thomson

Fisher Donald E & Ronald J Jordan: Securities Analysis & Portfolio Management, PHI
Francaia Jack Clark & Richard W Taylor: Theory & Problems of Investment, Mcgraw
Punithavathi Pundyan: Securities Analysis & Portfolio Management, Vikas
Avadhani, V.A: Investment & Security Management in India, Himalaya

Gangadhar V: Investment Management, Anmole

Sulochana M: Investment Management, Kalyani

Strong: Practical Investment Management, Thomson

Avadhani, V.A: International finance, Himalaya.

CONRUAWN
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ADVANCED CORPORATE ACCOUNTING

Paper Code: 304 Al Maximum marks: 70+30IA
PPW: 5 Exam Duration: 3 hours
Objectives:

1. To understand the application of accounting practices in the fields of modern business
and Profession;

2. To enable to maintain accounting records of latest fields of business and profession as
per the National Accounting Standards.

UNIT-I: HOLDING COMPANIES:

Definition- provisions of Accounting Standard 21- Accounts - Consolidation - Preparation of
Consolidated balance sheet- Minority interest- Pre- acquisition or capital profits- Cost of
control or goodwill- Inter-company balances- Un realized inter company profits- Revaluation
of assets and liabilities- Bonus shares- treatment of dividend - More than one subsidiary -
Inter company holdings- consolidation of profit and loss account (including problems).

UNIT-II: INVESTMENT ACCOUNTS:

Introduction- Need and significance of investment accounts- accounting standard 13- cost of
investments - carrying amount of investments- investment ledger- Accounting treatment -
equity shares accounts. (Including problems)

UNIT-III: LEASE ACCOUNTING:

Definition of Lease- Features of lease- advantages and disadvantages- Lease distinguished
from other modes of acquisition - Provisions of Indian Accounting Standard 19- types of
lease- Financial lease- Operating lease - distinction between both- terms peculiar to
leaseaccounting for financial lease in the books of Lesser and Lessee- sale and lease
back. (Including problems)

UNIT-IV: ACCOUNTING FOR PACKAGES AND CONTAINERS:

Introduction- need- accounting treatment- Non returnable containers- Methods of
maintaining containers account- containers stock account and containers trading account,
Containers stock account and containers suspense account, Containers trading account and
containers suspense or provision or reserve account (including problems)

UNIT-V: FOREIGN BRANCHES - PREPARATION OF CONSOLIDATED STATEMENTS:
Introduction - different exchange rates- Methods of translating financial statements- The
temporal method- The all current method- the current-non-current method, cumulative
translation adjustment account(CTA)- difference in the translated trial balance- Provisions of
Indian accounting Standard 11- process of converting trial balance of foreign branches and
preparation of final accounts and consolidated balance sheet. (Including problems)

SUGGESTED READINGS:

Accounting Standards and Corporate Accounting Practices: T.P. Ghosh, Taxmann, Allied
Advanced Accountancy: R.L. Gupta and M. Radhaswamy, Sultan Chand and Sons.
Advanced Accountancy: M.C. Shukla, T.S.Grewal, S.Chand & Company Ltd.

Advanced Accountancy: S.K.R.Paul, New Central Book Agency.

Advanced Accountancy: M.A.Arulanandam & K.S.Raman, Himalaya Publishing House.
Modern Accountancy: A. Mukarjee and M.Haniff, Tata Mcgraw Hill

Advanced Accountancy: Jain and Narang, kalyani Publications.

Nou W=
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ACCOUNTING FOR SERVICE ORGANIZATIONS

Paper Code: 305 A2 Exam Duration: 3 hours
PPW: 5 Maximum Marks: 70+30IA

Objectives: 1. To understand the application of accounting practices in ascertaining the
more acceptable Profits/ surpluses.

2. To enable to maintain the accounting records of professional, service and government
Organizations.

UNIT-I: ACCOUNTING FOR PROFESSIONAL ORGANISATIONS:

Accounting books and documents to be maintained by professional men like Doctor,
Lawyers, Engineers, and Accountants as per the provisions of income tax Act. Precautions to
be taken in maintaining accounts- Relation between accounts of professional persons and
their household accounts- preparation of final accounts (including problems).

UNIT-II: ACCOUNTING FOR HOTELS, HOSPITALS & EDUCATIONAL INSTITUTIONS:
Hotels: Accounting for cash- Accounting for sales- Allowances to guests- Preparation of
final accounts, special adjustments and features- special ratios relating to hotel business.
Hospitals: Types of hospitals- Items of income and expenditure- preparation of financial
statements- profit and loss account and balance sheet.

Educational Institutions: Introduction- Books of accounts- Annual statement of
accountsReceipts and payments account, income and expenditure account and balance
sheet. (Including problems).

UNIT-III: GOVERNMENT ACCOUNTING:

General Principles - Indian Audit and accounting Department - Comptroller and auditor
general of India - Financial Administration - Procedure for preparation of Government
Accounts - Compilation of Accounts (Theory only).

UNIT-IV: FARM ACCOUNTING:
Objectives of farm accounting - peculiar features of farm accounting - Books of
accountsRecording of farm transactions- Preparation of final accounts- single entry
method and double entry method.

UNIT-V: DOUBLE ACCOUNT SYSTEM (INCLUDING ACCOUNTS OF ELECTRICITY
CONCERN):

Nature- Features of Double Account System- Receipts and Expenditure on Capital
AccountsGeneral Balance Sheet- Revenue Account- Net Revenue Account- Difference between
Single Account System and Double Account System - Replacement of an Asset-
Accounts of Electricity Companies.

SUGGESTED READINGS:

1.Accounting Standards and Corporate accounting practices- T.P. Ghosh Taxmann Allied .
2.Advanced Accountancy R.L. Gupta and M. Radhaswamy - Sultan Chand sons, New Delhi
3.Advanced Accounts- M.C. Shukla,T.S.Grewal- S. Chand&Company Ltd, New Delhi-110055
4. Advanced Accountancy-S.K.R.Paul-new Central Book Agency- Calcutta 700009
5.Advanced Accountancy-M.A.Arulanandam®&K.S.Raman- Himalaya Publishing House- Delhi
7.Advanced Accountancy-Jain and Narang-Kalyani Publications

8.Advanced Accountancy-N.C.Agrawal

9. Annual Reports of CAG.
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SERVICES MARKETING

Paper Code: 304 M1 Maximum Marks: 70+30 IA
PPW: 5 Exam Duration: 3 Hours

Unit - I: Introduction to Services and Service Environment:

Nature and definition of Services - Classification of services - Evolution of services as value
contribution - Goods and services continuum - Contribution of services sector to the
economy - Evolving environment of services - Macro and Micro environmental forces driving
the growth of services - Services in the modern economy - Global - Environment of Set
vices

Unit - II: Services Marketing:

Introduction to services marketing - Service marketing philosophy - Marketing concept-and
Orientation - Defining services marketing - Differences between services and goods -
Marketing challenges - Marketing planning - Market opportunity analysis - Marketing
Information system - Marketing research and Services - Consumer behaviour - Handling of
consumer misbehaviour evaluation of service alternations -  customer satisfaction -
postpurchase evaluation by customer

Unit - III: Service Products and Pricing of Services:

Iintroduction to 8 ps of marketing mix - Product, Price, Place, Promotion, Physical,
evidence, People, Process, Productivity - Service product - Physical evidence of services -
Segmenting, Targeting and positioning of services -'Need and Importance of STP - Problems
of segmentation - Planning and creating of services - Identifying and - Classifying
supplementary services - Product life cycle of services - Branding of services - New Service
development - Pricing of services - Objectives - approaches - Methods - Problems in pricing

Unit - IV: Distribution and Promotion of Services:

Distribution in a services context - Service location decision - The type of contact - options
for service delivery - Service delivery in cyberspace - Decisions about time and place of
delivery modes of delivery - The role of intermediaries -. Distribution channels - Designing
the communication mix for services - Objectives of communication - challenges and
opportunities

Unit - V: Managing the Service Delivery Process:

Blueprinting services -- Service process redesign- Services Marketing Triangle - Managing
internal and external customers -- The customer as co-producer - Balancing Demand and
capacity - Managing people for service advantage - Improving service Quality and
Productivity - The Gap Model.

SUGGESTED READINGS:

1. Christopher Love lock, Jochen Wirtz & Jayanta Chatterjee: Services Marketing - Pearson
Hoffman: Services Marketing, 3e Thomson 2007

Govind Apte: Services Marketing,Oxford University Press

C. Bhattacharjee: Service Marketing, Excel Book

Kenneth E. Clow, David L. Kurtz: Service Marketing, Biztantra

Adrian Payne: Essence of Services Marketing, Adrian Payne, PHI

Jha, S.M: Services Marketing, Himalaya Publishing House

Barrie Hopson and Mike Scally: 12 Steps to success through service, Mercury
Publications Canada

9. Bateson. J: Managing Services Marketing: Text & Readings, Dryden, Chicago
10. Philip Kotler & P.N. Bloom: Marketing Professional Services, Prentice Hall.
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CONSUMER BEHAVIOUR AND MARKETING RESEARCH

Paper Code: 305 M2 Maximum Marks: 70+30 IA
PPW: 5 Exam Duration: 3 Hours

Unit-1: Consumer Decision-Making and Marketing Implications:
Introduction to the study of consumer behaviour- Stages in Consumer DecisionMaking-Types of
Consumer decision-making -Consumers shopping styles and Trends-Information search and
consumers decision-making-Information search and marketing strategies- Dimensions of
information search - Impulse Buying of Consumer- an emerging trend.

Unit-II: Consumer Decision-Making and Beyond:
Models of consumers- Four views of consumer decision-making - Economic, Passive, Cognitive,
Emotional-A simple view of consumer decision-makingHoward sheth Model- Engel, Kollat and
BlackWell Model- Case studies with reference to India.

Unit-III: Determinants of Consumer Behaviour:

a) Motivation-Abraham Maslow's need Herz-berg's two factor theory, Sigmund freud's
Psychoanalytical model of Motivation.

b) Perception - Selective attention, Exposure and Subliminal perceptionPerception
ProcessFactors for perceptional distortion.

c) Learning -Pavlovian & Skinner's approaches in Stimulus Response Theories- Leon festinger's

Cognitive Dissonance Theory.
d) Beliefs and Attitudes- Cognitive , Affective and Action oriented Attitude.

Unit-IV: Introduction to Marketing Research:

Meaning- Marketing Research in practice- Types of management decisionsInformation and
decision-making- Marketing research and marketing Information systems- Marketing research
process- Concepts of marketing research -Forecasting, and marketing research- why and
whatBasic concepts of tools used in marketing research including Focus group method,
Surrey Methods, measurement and scaling, Questionnaire and form design.

Unit-V: Planning the Research Project:

Introduction- problem formulation -The managers view point- The Researchers view point-
determining objectives- Alternative courses of action and statement of Hypothesis- The
Environment of the Research problem- Methods of Inquiry Research Method- Research Design-
Data Collection Techniques- Sample Design- Data Collection- Analysis and Interpretation-
Research Report Components of the Research Plan- Scheduling Research Activities- Illustration
of Research Proposal.

SUGGESTED READINGS:

Leon and Schiffman and Leslie Lazar Knuk: Consumer Behavior, Pearson

Blackwell: Consumer Behaviour, Thomson

Suja Nair: Consumer Behaviour, Himalaya Publishers.

Assael: Consumer Behaviour, 6e Thomson

Paul, Donald, Herald: Research for Marketing decisions, Prentice Hall (India)

Zikmund: Exploring Marketing Research, 8e, Thomson

Naresh K.Malhotra: Marketing Research, An applied Orientation, Pearson Education Asia.
Churchill: Marketing Research, 9e Thomson.

BN AWN
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SEMESTER-IV

QUANTITATIVE TECHNIQUES FOR BUSINESS DECISIONS
PAPER CODE: COM401 MAXIMUM MARKS 70430 IA
PPW: 5 EXAM DURAT10N: 3 HRS
OBJECTIVE: The purpose is to impart inferential skills to the student by using quantitative
Techniques for business decisions.
UNIT-I: STATISTICAL ESTIMATION AND HYPOTHESIS TESTING:
Introduction to Hypothesis testing: Meaning of Population, sample and sampling distribution
- parameters and statistics - Central limit theorem - Concept of Standard Error -
Confidential limits - Estimation of population parameters - properties of a good estimator -
Point and interval estimation - Hypothesis Formulation and testing procedure - Type I and
Type II errors - one tail and two tail tests (Theory only).
Sampling of Attributes: Estimation and testing Number and Proportions of Successes,
Difference between two proportions (including problems).
UNIT-II: SAMPLING OF VARIABLES:
Large Samples: Difference between large and small samples - Estimating population mean -
testing the significance of Mean - Significance of the difference between means of two
samples - Significance between the standard deviations of two samples (Including
problems).
Small Samples: 't' test - fixing fiducial limits to population mean - testing the significance of
the mean - testing the significance of the difference between two independent means -
testing the significance of the difference between two dependent means (Including
problems). .
UNIT-III: ANALYSIS OF VARIANCE AND STATISTICAL QUALITY CONTROL:
F test: Meaning - Applications of F test - ANOVA - Assumptions - Procedure - one way and
two-way analysis of variance (including problems)
Statistical Quality Control: Introduction - Chance and Assignable Causes of Variation Uses of
SQC - Process Control and Product Control- Control Charts - Control Charts for Variables -X:
Chart - Range chart - Standard deviation chart - Control charts for attributes - C chart -p
chart - np chart.
UNIT-IV: STATISTICAL DECISION THEORY AND GAMES THEORY:
Statistical Decision Theory- Nature of Decision, State of Nature - pay off Tables expected
Pay off-Expected Opportunity Loss - Value of Perfect Information - Types of Decision
Situation - Choice of Decision Criteria - Decision Tree Analysis - Decision Making under
Uncertainties (including simple problems)
Games Theory - Characteristics of Game Theory - Two Persons Zero Sum Game- Maximum
and Minimax Strategies - Saddle Point - Dominating Strategy - Mixed Strategy Limitations
of Games Theory (including - Simple Problems with Analytical Formula and Graphical
Methods).
UNIT-V: LINEAR PROGRAMMING:
Linear Programming Meaning - Requirements for application of linear programming -
assumptions advantages - application of LP - Formulation of LP problems (including simple
problems)
Graphical solutions of Linear Programming problems with two variables only (including
simple problems).
SUGGESTED READINGS:
1.Levin&Rubin:Quantitative Approaches in Management, Pearson;
2.SC.Gupta: Fundamentals of Statistics, Himalaya;
3.Anderson:Quantitative Methods for Business Decision, 8e Thomson;
4.Barry Render et al:Quantitative Analysis for Management, PHI;
5.Anderson:Introduction to Management Science: Quantitative Techniques for Decision
Making, Thomson;
6.G.Gopikuttan:Quantitative Methods and Operational Research, Himalaya;
7.D.C.Sancheti & VK.Kapoor:Statistics, Sultan Chand & Sons;
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INTERNATIONAL TRADE: THEORY AND PRACTICE

Paper Code: COM402 Exam Duration: 3 hours

PPW: 5 Maximum marks:70+30IA
OBJECTIVE: To acquaint the student with the theoretical aspects of International Trade which will form
as basis for International Business.

UNIT-I: INTRODUCTION AND THEORIES OF INTERNATIONAL TRADE:

Introduction - Globalization - Ways of classifying countries (Income-base
developing and developed countries) - Output of World Economy, Imports &
Exports of goods in the World Economy - International Trade in Services- Capital
Flows in the World Economy - Trends in international trade. Classical theories of
international trade - Trade based on Absolute Advantage. Trade based on

Comparative Advantage. Trade based on Opportunity Cost - Heckscher-Ohlin

Theory of Factor Proportions, Trade under Constant Cost Difference between interregional and
international trade. Arguments in Favor of and against international trade. Modern theories of
international trade - Venom’s Product Life Cycle Theory -
Kenen’s Theory of Human Capital - Availability Doctrine - Stopler and Samuelson Theory of Protection
of Trade.

UNIT-II: TERMS OF TRADE, DYNAMIC AGAINS FROM TRADE INTERNATION FACTOR
MOVEMENTS AND MNCs:

Terms of Trade - Dynamic gain from trade - International Trade Vs. International
Factor movements - International movements of capital-reasons the welfare effects

- International movements of labour-reasons, the welfare effects, Immigration and
public policy. The multinational corporations (MNC's) - features, Classification,

reasons for the existence of MNC’'s Role of MNC’s in Developing Countries, Drawbacks of MNC’s
Public policy towards MNC's.

UNIT-III: INTERNATIONAL TRADE POLICY:

Political Economy of International trade Policy: The case for Free Trade (Free
trade and efficiency, additional gains from free trade political arguments for free
trade - National Welfare Arguments Against Free Trade (The terms of trade

agreement for a tariff, the domestic market failure argument against free trade,
how convincing is the market failure argument). Income Distribution and Trade
Policy (Electoral Competition, collective action, modeling the political process, who
get protected). International Negotiations and Trade Policy (The advantages of

negotiation, International trade Agreement: A Brief History, The Uruguay Round Trade Liberalization,
Administrative Reforms, Benefits and Costs, Preferential Trading Agreements.

International Policy in Developing Countries: Imports substituting
Industrialization (The infant industry argument, promoting manufacturing through
protection, results of favoring manufacturing: Problems of import -substituting

industrialization) - Problems of the Dual Economy (Symptoms of dualism, dual labour market and trade

policy, Trade policy as a cause of economic dualism).
Export Oriented Industrialization: The east Asian Miracle (The facts of Asian growth, industrial policy in the high
Performance Asian Economies (HPAE's) Other factors in Growth.

International Trade Policy in Advanced Countries: Do Nations Compete (Are
High Value Added Industries desirable? competing for the good jobs, competing for
high technology sectors - Sophisticated Arguments for Strategic Trade Policy
(technology and externalities imperfect competitions and strategic trade policy) -
Strategic Trade Policy in Practice (The strategic trade policy of Japan, strategic trade policy in other
countries.
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UNIT-IV: METHODS OF PROTECTION: TRAIFF AND NON-TARIFF BARRIERS TO TRADE:

Tariff Barriers to Trade: Introduction - Methods of tariff (Tariff and Non-Tariff
barriers); Political Economy of Protectionism (Protectionism and public choice,

structure of Protectionism. - Effective rate of Protection, anti-dumping,
countervailing duties, the escape clause.

Non-Tariff Barriers to Trade: Quotas (Objective, types - tariff iota/custom

quota, unilateral quota, lateral quota, mixing quota licensing of imports), Multifibre
agreement (MFA) and voluntary Export restraint (VER); - Dumping (or Price
discrimination) (essential  conditions for dumping); - Exchange  Control -Objective
and methods - Subsidies - Commodity  Agreements - International Cartels -
Objects, merits and demerits. -Regulations (Government procurement laws,
technical barriers to trade, labour and environmental standards; Rules of Origins.

UNIT-V: WTO, UNCTAD, MFNS AND TRADE BLOCKS:

WTO - Objectives, Functions, Origins WTO and less developed and developing
countries - Most Favoured Nation (MFN) Status - Benefits. UNCTAD - A Brief
History, Goals, Functions, Declaration of UNCTAD (Latest - at the beginning of the
relevant academic year), - Overview of the Main Activities (Trade and Commodities;
Investment, Technology and Enterprise Development, Macro-Economic Policies,
Debt and Development Financing; Transport, Customs and Information Technology;
Special Programs for Least Developed, Land-locked Developing and Small Island
Developing Countries; - Share of Regional Trade Blocks in the World Trade (i)

European Union (EU); (ii) SAARC; (iii) ASEAN); (iv) NAFTA; (v) APEC; (vi) LAFTA; (vii) OAU; (viii) GCC.

SUGGESTED READINGS:

Richard Sprinke & Sawyer: International Economics, PHI/Pearson

Yarbrough: The World Economy: Trade and Finance, Thomson

Mithani: International Economics, Himalaya Publishing House

Carbaugh: International Economics, Thomson

Jhingan ML: International Economics, Vrinda Publications

UNCTAD: Reports of UNCTAD

World Bank: www.worldbank.org

Krueggered: The WTO as an International Organisation, Oxford University Press
. Krugman: International Economics

10 Mankiw: Principles of Macroeconomics.

RN RE WD
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INFORMATION TECHNOLOGY & E-COMMERCE
PAPER CODE: COM403 MAXIMUM MARKS:50+20(P)+30(IA)
PPW: 5 (3T+2P) Exam Duration: 3 hrs

Objectives: 1. To know and learn about Information Technology through its applications;
and 2. To give an overview of E-Commerce fundamentals with an objective of exposing
them to the functional areas of E-Commerce.

UNIT-I: INFORMATION TECHNOLOGY & ITS APPLICATIONS:

Information technology and its applications: Recent developments - IT applications in
Banking, Communications, Electronics, Education, Entertainment, Healthcare, Legal field,
Medical Field, Photography and Film industry, Social life, Transport, Traffic etc.

UNIT-1I1: DATA ACQUISITION AND ORGANISATION:

Acquisition of Textual Data - Acquisition of Pictures: Storage Formats for Pictures, Image
Compression, Image Acquisition with Digital Camera, Lab Exercises - Acquisition of Audio
Data: Basics of Audio Signals and their acquisition and storage, Compression of Audio
Signals, Lab Exercises - Acquisition of Video: Capturing a moving image with a Video
Camera, Compression of Video data, MPEG Compression, Lab Exercises - Processing
Multimedia Data: Graphics Processing, Audio Signal Processing, Lab Exercises.

UNIT-III: OVERVIEW OF E-COMMERCE:

E-Commerce - E-Business- Potential benefits of E-commerce - Driving forces of E-
Commerce - Business Process Re-Engineering -E-Commerce applications -Regulatory
Environment for E-Commerce - Competitive intelligence on the Internet - Future of E-
Commerce.

UNIT-IV: ELECTRONIC DATA INTERCHANGE (EDI), E-COMMERCE & INTERNET:
Introduction - Traditional EDI systems - Benefits and Drawbacks - Data transfer and
standards. Financial EDI-EDI systems and the Internet - Legal security and private
concerns - Authentication Methods - Firewalls - Factors considered in securing the firewalls

- Internet trading relationships: Business to Consumers (B2C), Business (B2B), Consumer

to Business (C2B), Government to Consumer (G2C), Features and benefits-Portal Vs
Website- Supply Chain Management.

UNIT-V: ELECTRONIC PAYMENT MECHANISMS AND WEB PAGE DESIGNING:
Introduction - SET protocol - SET Vs SSL - Payment gateway - Certificate Issuance - trust
chain - Cryptography methods - Encryption Technology - Digital Signatures - Dual
signatures - SET Logo Compliance testing - Status of Software Magnetic strip cards-Smart
cards - Electronic cheques -Electronic cash - Third party processors and Credit Cards - Risk
and electronic system - Designing electronic payment systems.

Introduction to HTML - Basic syntax - Basic Text Formatting - Images - Lists - Tables -
Hypertext links.

Lab Work: Acquisition of data - Textual, Audio and Video. Web Page Designing using Front
Page and HTML

SUGGESTED READINGS:

1. Sanjay Saxena: A First Course in Computers - Vikas

2. Sanders Donlad: Computers Today - Tata Mc Graw Hill

3. V.Rajaraman: Introduction to Information Technology - PHI.

4. Morley: Understanding Computers, Thomson

5. Dr. S.V.Srinivasa Vallabhan: Computer applications in Business, Sultan Chand & Sons.
6. Greenstein: Electronic Commerce - Security, Risk Management & Control, McGraw-Hill
7. Michael Changing lee et al: E-Commerce - A Managerial Perspective II,MC Graw -Hill.

8. Daniel Aronor: Business Evolution, Hewlett-Packard Professional books
9. CSV Murthy: E-Commerce: Concepts, Models & Strategies, Himalaya
10. CS Rayudu: E-Commerce & E-Business, Himalaya.
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FINANCIAL SERVICES

Paper Code: 404 F1 Exam duration: 3 hours
PPW: 5 Maximum marks: 70430 IA

OBJECTIVE: To acquaint the student with Innovative financial services offered to met the
varied requirement of both the corporate and individual customers.

UNIT-I: AN OVERVIEW OF THE FINANCIAL SERVICES:
Meaning - Classifications - Traditional Activities - Financial sector reforms and Financial
Innovations in India - Banking and Non-Banking services.
Overview of Financial products and services: Merchant Banking, Loan Syndication, Leasing,
Mutual Funds factoring, Forfeiting, Venture capital, Custodial services, Corporate, Advisory
services, Depository services, Securitization, Under-writing services ( Banks and Insurance),
banking services - Bancassrance services, Credit rating, Credit cards, Derivatives Mergers,
Acquisitions and Amalgamation - Services in Forex Market, Lines of Credit - Innovative
Finance Instruments - Micro Credit Finance - Importance and different products/schemes -
Challenges facing the financial services sector.
UNIT-II: LEASE, HIRE PURCHASE AND HOUSING FINANCE
Leasing: Financial lease and Operating lease - Differences between Lease and Hire purchase
- Types of financial leasing - Advantages of leasing - Consideration under lease Vs. Buy
decision-leasing in India - Problems of Leasing companies - RBI guidelines on leasing and
finance companies.
Hire Purchase: Terms of the agreement under hire purchase - types of hire purchase -
Advantages.
Housing Finance: Housing Finance policy and Role of National Housing Bank (NHB) -
Housing and Urban Development corporation (HUDCO) - Role of Housing Finance
Corporations and the housing schemes - Recent Developments.
UNIT-III: MUTUAL FUNDS:
Mutual fund - fund unit Vs. Equity share - Importance of Mutual funds - Types of Mutual
funds- main features of the close ended funds - Open ended funds Income funds Growth
funds - Risks involved - Organisation of firm - Facilities available to investors - guideline
from the government of India - Recent reforms in mutual funds - Banks providing MF
services - Factors to be considered in selection of fund - reasons for commercial banks to
offer mutual funds - Scenario of Mutual funds in India - Problems in future prospects.
UNIT-IV: DISCOUNTING, FACTORING AND FORFEITING:
Discounting factoring - Modus Operandi of factoring scheme - Terms and conditions in
factoring agreement - function of factoring services - Types of factoring - Role of Banks in
providing discounting, factoring and forfeiting services , Cost of factoring and pricing of
factoring services - Benefit to the clients - Export factoring - Edifactoring : Forfeiting -
factoring Vs. Forfeiting - Advantages and limitations of forfeiting - Forfeiting in India.
UNIT-V: SECURITISAION OF DEBT:
Meaning and Concept of Securitization - Structured securities Vs. Conventional Securities -
Securitization Vs. Factoring - Operational mechanism of securitization - Types of securitized
assets - Securitization and Role of Banks - Advantages and limitation of securitization -
Future prospects of securitization.
SUGGESTED READINGS:
Gordon: Financial Markets and Services, 2e Himalaya 2003
Gurusamy: Financial Services & Markets, Thomson 2005
Gurusamy: Financial Systems and Services, Thomson
Avadhani: Marketing of Financial Services, Himalaya 2004
Madura: Financial Institution & Markets, Thomson 2007
Pathak: Financial Markets and Services, Pearson 2005
Akbar Ali Khan & Sudershan: International Trade & Finance, Himalaya 2006.
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CORPORATE TAX PALNNING AND MANAGEMENT

Paper Code: 405 F2 Exam duration: 3 hours
PPW: 5 Maximum marks: 70+30 IA

Objective: To equip the students with the concepts of Tax Planning and procedure as well as
Managerial practices of tax in company type of business with specific issues like Restructuring
etc.

UNIT-I: INTRODUCTION:

An overview of Direct and Indirect taxes applicable to corporate sector - Significance of
Corporate taxation — Concept and Definitions of corporate income tax — Residential status of a
company — Rate of income tax and surcharge applicable to companies — Exempted incomes and
Tax free incomes with special reference to corporate sector. (Theory only)

UNIT-II: TAXATION OF COMPANIES:

Company Definitions — Taxable income and tax liability — Carry forward and set - off of losses
in the cases of certain companies — Minimum Alternative Tax — Tax on distributed profits of
domestic companies — Tax an income distributed to unit holders - Tax an income received from
Venture capital companies and venture capital funds - Problems on computation of taxable
income of a corporate assessed (Theory and Problems)

UNIT-III: BUSINESS RESTRUCTURING:

Restructuring business — Amalgamation — Demerger — Conversion of sale proprietary business
into company - Conversion of firm into company - Slump sale - Transfer of assets between
holding and subsidiary companies — Amalgamation or demerger of co-operative banks. (Theory
and Problems).

UNIT-IV: ASSESSMENT OF OTHER TAXES:
Security Transaction Tax — Tonnage Tax — Banking Cash Transaction Tax - Fringe Benefit Tax
(Theory and Problems).

Unit-V: Tax Planning and Management:

Concept of tax planning and tax management - Tax Avoidance and Tax evasion — Tax planning
with reference to Financial Management Decisions: Capital structures — Dividend policy — Bones
shares (Theory and Problems)

Suggested Books:
. Dr. Vinod Singhania: Direct Taxes, Law and Practice, Taxman'’s Publications

1
2. B.B.Lal : Direct Taxes, Taxman’s Publications

3. Dr. Bhagawati Prasad: Direct Taxes

4. Girish Ahuja and Ravi Gupta: Direct Taxes

5. T. N. Manoharan: Hand Book of Income Tax Laws
6. Gaur and Narang: Elements of Income Tax.

7. V.S. Detey: Indirect tax, Taxman’s Publication.
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ADVANCED COST ACCOUNTING AND CONTROL

Paper Code: 404 Al Exam Period: 3 hours
PPW: 5 Maximum Marks: 70+30IA

Objective: This paper aims at providing the skills of application of advanced costing technique for
Ascertaining the costs, pricing of products, cost reduction and cost control.

UNIT-I: ACITIVITY BASED COSTING (ABC):

Concept and process of Activity Based Costing- Cost Hierarchies and Cost drivers-
four part cost hierarchy- selection of cost drivers- Designing optimal ABC system-
ABC in service and merchandising companies- significance of ABC. (Including

problems)

UNIT-II: SERVICE COSTING;
Concept-Cost Collection- process of cost ascertainment- Transport Costing- powerHose costing-
Hotel/Lodging house Costing - Hospital Costing -Cinema CostingCanteen Costing. (Including problems)

UNIT-III: UNIFORM COSTING AND INTER-FIRM COMPARISON (IFC):

Concept of Uniform Costing -prerequisites- Scope- Objectives- manual -
Advantages and limitations. Concept of IFC- purpose- Pre requisites- Advantages
and Limitations- Financial and operating Ratios for IFC- Steps in IFC (including
problems)

UNIT-IV: PRODUCT AND TRANSFER PRICING:

Major influences on pricing decisions- cost and pricing for the short run- Cost and
pricing for long run- target costing for target pricing- Cost plus pricing -

Considerations other than costs in pricing decisions- Concept of transfer pricingmethods of transfer
pricing (including problems)

UNIT-V: COST AUDIT: COST CONTROL, COST REDUCTION:

Meaning of Cost Audit- Scope and functions- Cost audit Program_ Procedureprovisions in
Companies act- Cost audit report- Concept, features, principles of cost control and cost reduction-
Means and techniques- cost control Ratios- Cost reduction committee, Cost control in India- (including
problems).

SUGGESTED READINGS:

Horngren, C.T. George Foster & Srikant M. Datar: Cost Accounting, Prentice Hall
Robert S. Kaplan et al: Advanced Management Accounting, Pearson

Hansen: Cost Management, Thomson, New Delhi.

Jain and Narang: Advanced Cost Accounting, Kalyani Publishers New Delhi

B.M. Lal Nigam and G.L. Sharma: Advanced Cost Accounting, Himalaya

Saxena & Vashist: Advanced Cost Accounting, Sultan Chand and Sons

Colin Drury: Cost and Management Accounting Thomson 2006.

NouhwbH
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CORPORATE TAX PALNNING AND MANAGEMENT

Paper Code: 405 A2 Exam duration: 3 hours
PPW: 5 Maximum marks: 70+30 IA

Objective: To equip the students with the concepts of Tax Planning and procedure as well as
Managerial practices of tax in company type of business with specific issues like Restructuring
etc.

UNIT-I: INTRODUCTION:

An overview of Direct and Indirect taxes applicable to corporate sector - Significance of
Corporate taxation — Concept and Definitions of corporate income tax — Residential status of a
company - Rate of income tax and surcharge applicable to companies - Exempted incomes and
Tax free incomes with special reference to corporate sector. (Theory only)

UNIT-II: TAXATION OF COMPANIES:

Company Definitions — Taxable income and tax liability — Carry forward and set - off of losses
in the cases of certain companies — Minimum Alternative Tax — Tax on distributed profits of
domestic companies — Tax an income distributed to unit holders - Tax an income received from
Venture capital companies and venture capital funds - Problems on computation of taxable
income of a corporate assessed (Theory and Problems)

UNIT-III: BUSINESS RESTRUCTURING:

Restructuring business - Amalgamation - Demerger — Conversion of sale proprietary business
into company - Conversion of firm into company - Slump sale - Transfer of assets between
holding and subsidiary companies — Amalgamation or demerger of co-operative banks. (Theory
and Problems).

UNIT-IV: ASSESSMENT OF OTHER TAXES:
Security Transaction Tax — Tonnage Tax — Banking Cash Transaction Tax — Fringe Benefit Tax
(Theory and Problems).

Unit-V: Tax Planning and Management:

Concept of tax planning and tax management - Tax Avoidance and Tax evasion — Tax planning
with reference to Financial Management Decisions: Capital structures — Dividend policy — Bones
shares (Theory and Problems)

Suggested Books:
. Dr. Vinod Singhania: Direct Taxes, Law and Practice, Taxman’s Publications

1
2. B.B.Lal : Direct Taxes, Taxman's Publications

3. Dr. Bhagawati Prasad: Direct Taxes

4. Girish Ahuja and Ravi Gupta: Direct Taxes

5. T. N. Manoharan: Hand Book of Income Tax Laws
6. Gaur and Narang: Elements of Income Tax.

7. V.S. Detey: Indirect tax, Taxman’s Publication.
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SUPPLY CHAIN MANAGEMENT

Paper Code: 404 M1 Maximum Marks: 70+30 IA
PPW: 5 Exam Duration: 3 Hours

UNIT-I: Introduction to SCM:

Introduction, Meaning-Need-Origin-Elements of SCM-Future trends in SCMPurchasing issues in SCM-The
role of purchasing in an organization-The purchasing process-sourcing decisions-Role of supply
base-Supplier selection-Purchasing organization-Centralized Vs Decentralized-International
purchasing/global sourcing.

UNIT-II: Creating and Managing Supplier Relationship:
Introduction-developing successful partnership-supplier evaluation & certification-Supplier-Development
-Supplier Relationship Management software.

UNIT-III: Introduction-Sourcing strategies-Evaluating and selecting key suppliers-Strategic alliance
and supplier certification programming outsourcing program-Supplier management and alliance
Development-Use of E-procurement system-Rewarding Supplier Performance-Bench marking sourcing
practices-Third party SCM services Assuming and improving the firm purchasing function.

UNIT-1V: Operations Issues in SCM:
Demand forecasting and collaborative  planning, forecasting and replenishment-Matching
supply and demand forecasting techniquesQualitative and Quantitative methods-Software solutions.

UNIT-V: Distribution Issues in SCM:

Domestic and International transportation-Impact of transportation on SCMFundamentals of
transportations-Warehousing-Transportation managementE-commerce & transportation.

SUGGESTED READINGS:

1) Principles of SCM: Winer-Thomson-South we
2) Introduction of SCM: Bozarth Y Hand Field.
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INTERNATIONAL MARKETING

Paper Code: 404 MKG/INB Maximum Marks: 70+30 IA
PPW: 5 Exam Duration: 3 Hours

Objective: To acquaint the students with the various concepts of international marketing, analysis,
application of, and enable them to acquire specialized skills in it.

UNIT- I: INTRODUCTION:

(a)Introduction, Definition of international marketing;(b) Developing a global awareness;(c)
International Marketing Concepts( Domestic Market, Extension Concept, Multi-domestic Market
Concept, and Global Marketing Concept);(d) Driving forces of International Marketing (Market needs,
Technology cost, Quality, Communication and Transportation, Leverage);(e) Restraining forces
of International Marketing (Market differences, History, Myopia, Organizational culture, National
controls/ Barriers to entry);(f) Difference between domestic marketing and international marketing.

Unit-II: INTERNATIONAL MARKETING ENVIRONMENT:

Economic Environment: a) Economic Systems (Capitalist, Socialist & Mixed); b) Market Development
(Stages of Market Development, Low-income , High Income, Location of income, Location of
population,

Marketing of Economic Development); (c)Global Environment. Political Environment: (a) Multiplicity of
Political Environments (Foreign Politics Domestic Politics, International Politics); (b) Types of Political
System (Parliamentary, Absolutist, Two-Party, Multi-party, Single Party, Dominated single

party); (c) Political Risks of Global Business; (d) Sovereignty of nations; (e) Stability of government
policies. Legal Environment: (a) Multiplicity of legal environment (Domestic, Foreign, and International); (b)
Bases for legal system; (c) Commercial Law within countries) Marketing laws, Green Marketing , and Anti-trust)
(d) Bribery; (e) Gray Market; (f) Counterfeiting; (g) Protection of Intellectual Property Rights.

Cultural Environment: (a) Culture and its characteristics; (b) Elements of culture; (c) Cultural Knowledge;

(d) Cultural Values. Business Customs in International Marketing: (a) Required Adaptation;

(b) Methods of doing business; (c) Business Ethics.

UNIT-III: INTERNATIONAL MARKETING SEGMENTATION, TARGETING AND FOREIGN MARKET
ENTRY STRATEGIES:

(a) Global segmentation, Targeting and Positioning; (b) The research Process

(Defining the problem, establishing research objectives, sources of data etc.),
Research on Internet; (c) Planning for global markets (Company objectives and
Resources, International commitment and the planning process); (d) Criteria for

selecting a foreign market entry strategy; (e) Foreign Market Entry Strategies

(Exporting, Branches, Subsidiaries, Licensing, Agents and Distributors, Joint Ventures,
Manufacturing, Assembly Operations, Management Operations, Management Contracts, Turnkey
Operations, Acquisitions, Internet, Franchising, Consortia, Counter-trade, Strategic international
alliances, Foreign direct investment, Factoring and forfeiting).
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UNIT-IV: INTERNATIONAL MATRKETING MIX: PRODUCT AND PRICING DECISIONS:

Product  Decisions: (a)Product and analysis of Product components; (b) Product
adoption; (c) Physical or Mandatory requirements and adaptation; (d) Product

alternatives, Screening products for adaptation; (e) Product standardization vs.

Product adaptation; (f) Green Marketing and Product Development; (g) Brands
(Global, National, and Private); (h) Packaging; (i) Inter-national Product Life Cycle;

(j) International Product - Promoting Industrial Product; (k) Marketing Services globally (Services
opportunities in global markets, entering global markets, Market environment for business services).
Pricing Decisions: (a) Approaches to international Pricing (Full cost vs. Variable
cost pricing, skimming and Penetration pricing); (b)Dumping - Types of dumping
(Sporadic, Predatory, Persistent and Reverse dumping); (o) Price distortion; (d)
Inflation; (e) Transfer Pricing; (f) Administered Pricing (Cartels, Government-

influenced pricing); (g) Counter-trade.

UNIT- V: INTERNATIONAL MARKETING MIX: DISTRIBUTION AND PROMOTION DECISIONS:

Distribution  Decisions: (a) Channel Constraints; (b) Channel Terminology; (o)
Distribution Patterns [(i) General Patterns ( Middlemen services, Line Breadth, Cost
and Margins, Channel length, Non-existence channels, blocked channels, stocking,

Power and competition; (ii) Retail Patterns (Size Patterns, Direct Marketing); (iii)
World Wide Web ( Special issues, Promotion)]; (d) Alternative middlemen choices:

(i) Home-country = middlemen, (i) Foreign country  middlemen, (iiil)  Government-
affiliated middlemen; (e) Determinants of Channel types (Legal regulations, Product
image, Product characteristics, Middlemen loyalty and conflict, Local customs,
Power and Coercion, Control); (f) Channel structure (Consumer Products, Industrial
Products).

Promotion Decisions: (a)Promotion Mix Concept; (b)Personal Selling (Personal
Selling vs. Advertising, Vary quality, inter-cultural negotiations, Motivation, Tele-
marketing, Expatriate Personnel); (c)Publicity (Nature, Management, Negative

Publicity); (d) Sales Promotion (Nature, and Restrictions; (e) Overseas Product exhibitions; (f)
Global Adverting Concept, Global creative challenges, The Internet (A media-mix  alternative),
Advertising Agency Standardized international advertising; (g) Developing cultural awareness.

SUGGESTED READING:

1. Czinkota : International Marketing, Thomson,

2. Sak Onkvisit and John J. Shaw: International Marketing: Analysis & Strategy,PHI

3. Warren J. Keegan: Global Marketing Management, PHI

4. Roger Bennet: International Marketing : Strategy. Planning Marke Entry & Implementation,
Kogan Page Ltd., U.K.

5. Philip R. Cateora and John L.Graham: International Marketing, Tata McGraw Hill

6. Doole: International Marketing Strategy, Thomson.
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